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Important to know

• This is one session in a series of online training sessions

• This webinar is being recorded

• You're not filmed

• The recording will be made available online

• Please ask your questions in the Q&A on 

 Mentimeter, by using this QR-code: 

Training sessions

webpage

Q&A on Mentimeter for this 

online training session
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Agenda

❑Learnings of today’s session

❑Intro to EU-FarmBook

❑What is a “good” practice-oriented material

❑Tips, tricks and examples for writing good titles, 

descriptions and keywords 

❑Q&A
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Learnings of today’s session

• How to identify which materials are the most suitable for 

uploading onto the EU-FarmBook? 

• How to fill in the fields of the upload form, so that your 

documents will be meaningful for the users? 
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The EU-FarmBook platform

EU-FARMBOOK IS AN UNDER-DEVELOPMENT ONLINE PLATFORM THAT GATHERS AND PROVIDES
PRACTICE-ORIENTED MATERIALS FROM THE DOMAIN OF AGRICULTURE AND FORESTRY

PARTNER OR CONTRIBUTOR
EU-FUNDED RESEARCH AND 

INNOVATION PROJECTS

https://www.eufarmbook.eu
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What is “good” practice oriented 

material? 

01

6
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Format of documents which can 

be uploaded on EU-FarmBook

TEXT DOCUMENTS VIDEOS PRESENTATIONS PODCASTS

APPLICATIONS DATASETS IMAGES
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Target users’ needs

FARMERS FORESTERS ADVISORS

✓The content is practice relevant 
✓The recommendations stand out
✓The language is simple – complicated terms are 

explained
✓It is easy to navigate through the content 
✓The sources are mentioned and trust-worthy
✓The context is described so differences and similarities 

to own context are clear 
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Different documents and purposes

Deliverable, 
report 

« Practice-
oriented » 
material

Audience Academics, 
researchers, DG Agri… 

Advisers, farmers, 
teachers, students… 

Language and 
format

Non-academic/non-policy 
language, 
Concise 
Attractive to read and easy to 
understand 
Results oriented 

Scientific 
Material and 
methods
Process oriented 

Possible to upload
on EU-FarmBook
but not suitable

for our target
audience

What we
would like 
MORE off !
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Written documents as practice-

oriented materials 

https://eufarmbook.eu/fr/contributions/66606dbae1c9f4a9242c8b2b

Informative 
title

Images

Subtitles and 
paragraphs

Benefits AND 
Limits

Sources and 
references

https://eufarmbook.eu/fr/contributions/66606dbae1c9f4a9242c8b2b
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Written documents as 

practice-oriented materials 

https://eufarmbook.eu/fr/contributions/67371d04ae34392dd18250f3

Informative 
title

Clear 
navigation

Focus on 
recommendation

s and practical
solutions

https://eufarmbook.eu/fr/contributions/67371d04ae34392dd18250f3
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Other types of practice-oriented 

materials

Video - Process

1. Define the objective of the video and the message you want to get across
2. Ask yourself whether video is the right media, whether the subject provides sufficient visual 

material.
3. Structure the content: Who is going to talk about what? When ? Where ? What questions will be 

asked? If the person being filmed is a novice, it may be worth drafting the text.
4. Shoot the video. 
5. Edit your video using editing software 
     The video should be no longer than 3 minutes to capture the attention of Internet users.
6. Subtitle your video: Most people watch videos without sound, so they need to be subtitled.
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Tips, tricks and examples for 

writing good titles, 

descriptions and keywords

02

13
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The EU-FarmBook project has observed that too many materials uploaded on EU-
FarmBook have:

●Titles which make sense in the project context for participants, but cannot stand alone 
and are not meaningful for users who don’t have knowledge of this project context

●Descriptions which are not meaningful for users
●Keywords that are not precise enough or misspelt weaken the findability of the 

material

This will help ensure better relevance and findability 
for the final user

Why? 
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The title should inform 
users precisely what the 
uploaded material is 
about.

The title is the first thing 
users will see, and they will 
decide if they want to see 
more based on it.

Titles CASE STUDY AND POSSIBLE IMPROVEMENTS

2

1

2

In general, avoid internal project 
references, e.g., 'Task X.Y' or 'DX.Y', 
which are not meaningful to 
anyone outside of the project.

You can give your 
contribution "a platform title" 

different  from the title of the 
document.

A good title…

★ Captures attention
★ Sparks the reader's 

interest to learn more.

1
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Reflect the Content. The title should accurately represent the 
content of the material. It should give the reader a clear idea of what 
to expect.

Keep it Concise. A good title is usually short and to the point. Try to 
convey the main idea without using unnecessary words.

Use Action Words. Since the material is about practice-oriented 
knowledge, using action words can make the title more dynamic and 
engaging.

Titles B E S T   P R A C T I C E S   > A P P L I E D

A

B

C

“That looks 
interesting. Let’s 

click!”

B

C
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The description helps users quickly understand a 
material's content and relevance, offering 
additional context beyond a compelling title.

It aids users in making informed decisions about 
which materials are most beneficial to them.

Description

A good description…

★ Avoids abbreviations and jargon specific to 
the project.

★ Remains clear and concise.

“This is interesting 
but, is this 

methodology only 
valid for this 

particular 
project?”

“It’s in a future tense, 
does it mean it has not 

yet been proven?”

“Which country?”

CASE  STUDY AND POSSIBLE IMPROVEMENTS



18

This Handbook of Good 
Practices in Post-Wildfire 
Management is designed for 
forest managers and workers. It 
serves as a guide to mitigate 
and prevent the negative 
impacts of salvage logging 
while enhancing the natural 
resilience of forest ecosystems 
in the Mediterranean basins 
amid wildfires.

Clearly state the purpose of the uploaded material and describe the 
problem it addresses. Explain why the resource was created and what 
specific issue or need it aims to solve. This helps users understand the 
resource's relevance and applicability to their own needs.

Include the main messages and any results or benefits obtained or 
expected. Summarize the key takeaways and highlight any significant 
outcomes or advantages the material uploaded. This allows users to 
quickly grasp the value and impact of the material.

Describe the intended audience for the material, such as students, 
educators, researchers, or professionals in a particular field. This 
ensures that users can easily identify whether the material is relevant to 
their interests and needs.

Offer some explanations of the context in which the practices were 
developed.

Description
EXAMPLE OF GOOD DESCRIPTION

A

B

C

“I understand what it is 
about and who it is meant 

for. It fits with my needs. 
Lets' click! ”

D

A

C

B

D
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Choosing the right keywords is essential 
to make your resources more 
searchable, which is a crucial function of 
the EU-FarmBook Platform.

Carefully preparing your list of keywords 
will ensure your materials reach the right 
people.

Keywords CASE  STUDY AND HOW TO IMPROVE IT

“biosecurity" 
and "poultry" as 

separate keywords?

“cattle”
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Extract terms and phrases. Identify and select terms and phrases that are 
frequently used in your material's description.

Use multi-word keyphrases. Opt for two to four-word phrases instead of 
single words to reduce the likelihood of false matches.

Provide keywords which increase the chances of your content being found 
by adding relevant synonyms or closely related keywords.

Include abbreviations. Incorporate abbreviations of key terms if commonly 
used

Think like your audience. Consider the phrases your target audience might 
use when searching for similar resources.

Test your keywords. Enter your keywords into a search engine and review 
the results to ensure they accurately match your resource.

Keywords
B E S T   P R A C T I C E S   > A P P L I E D

A

B

C

D

E

F

"IPM" might be a good 
keyword for researchers 
and advisors, "pest" for 

farmers or non-
specialistsE

B

D
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To summarize

Quality practice-oriented material on the EU-FarmBook

-> think about your audience of practitioners : 

 What do they need? 
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Questions or comments?



EU-FARMBOOK AMBASSADORS

EU-FARMBOOK AMBASSADORS ASSIST CONTRIBUTORS TO EASILY UPLOAD THEIR PRACTICE-

ORIENTED MATERIALS INTO THE PLATFORM. EU-FARMBOOK AMBASSADORS TAILOR THEIR 

APPROACH TO MATCH THE UNIQUE FEATURES AND DYNAMICS OF EACH COUNTRY, REGION OR 

SECTOR

CONNECT WITH THE EU-FARMBOOK AMBASSADOR WITHIN 

YOUR COUNTRY, REGION OR SECTOR



Thank You!
Florence Bedoin florence.bedoin@idele.fr 
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